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STEP 1: THE FOUNDATION

INSTALL TRACKING PIXELS

Before launching, you must track user behavior. This data 

is the fuel for your campaign engine.

Meta Pixel: Place the base code in the  section of 

your website. Installation Guide.

LinkedIn Insight Tag: Add this to track professional 

demographics like job titles. Installation Guide.

Tool Tip: Use Google Tag Manager to manage these 

tags without editing site code constantly.

https://www.facebook.com/business/help/952192354843755
https://www.google.com/aclk?sa=L&ai=DChsSEwik_Yv1wIuRAxVpcX8AHcSmGIAYACICCAEQABoCb2E&ae=2&co=1&ase=2&gclid=Cj0KCQiAoZDJBhC0ARIsAERP-F8GGARsgkqmqhXpKf9Os4VGyrXIG5GUIqt2oWnPs5E71Ya6TkZ3vlwaAgmiEALw_wcB&cid=CAASuwHkaGB10cPSzdQ62cfmF9WI7aKNrwD7l19-4UGvEKD4P9JrePN9Q1oIK_s5EKYiU1k6clI2Vrlq23YIFIs6J7UyZBtLYB1oxLX-9_ISHIdRGunHilLQsA46cjCF6l9CojOZNp2m0aAZLGVpJv41ikogz_w0731Vb1wW8sa5a4QGKnvuTthMLsLMRNGyd-cL8LFAqn0AM3-nP1uxFDqeXLR97OM6Qoka4iK0wf0o24x1apnrWDrv3OlGqL0u&cce=2&category=acrcp_v1_71&sig=AOD64_1Uh0K7dvIM682JgL8C66PNkMIzYw&q&nis=4&adurl&ved=2ahUKEwiV3IT1wIuRAxXl5ckDHbl3HckQ0Qx6BAgREAE
https://tagmanager.google.com/
http://www.somersaultstrategy.com


STEP 1: DEFINE KEY EVENTS

 GOOGLE KEY EVENTS

Don't just track clicks; track intent. Configure 

GA4 Google Analytics 4) to measure specific 

actions that signal a high-quality lead.

WHAT TO TRACK?

• Form Submissions: "Request a Quote," 

"Contact Us," “Thank Youˮ page, etc.

• Phone Clicks: Mobile users calling directly.

• File Downloads: Product brochures or spec 

sheets.

• Time on Site: Users reading project case 

studies 2 mins).

http://www.somersaultstrategy.com


STEP 2: META TARGETING

Geo-Fencing: Target specific zip codes where your 

construction projects are active or desired.

Interests: Focus on "Home Improvement," "Real 

Estate Investing," or "Architecture."

Lookalike Audiences: Upload your existing customer 

list to find new people with similar profiles. Also, once 

your Meta pixel is embedded, create audiences that 

have interacted with your profile over a specific 

period of time. 

Be Specific: Overlay demographic data like 

"Homeowner" status to avoid renters.

http://www.somersaultstrategy.com


STEP 2: LINKEDIN B2B PRECISION

JOB TITLES

Target decision makers directly: 

"Project Managers," 

"Architects," "Property 

Developers," or "Facility 

Managers."

COMPANY SIZE

Filter by revenue or employee 

count to ensure you are pitching 

to commercial clients with the 

right budget.

INDUSTRIES

Select "Construction," "Real 

Estate," or "Civil Engineering" to 

minimize wasted ad spend.
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STEP 3: CREATIVE & DESIGN
Authenticity Wins: Use real site photos and real 

people over stock images and generalizations. 

Drone shots of progress build authority.

Test Ads Against Each Other: Create multiple 

iterations of designs and copy. The platform will 

automatically determine which is working best and 

allocate your budget accordingly.

Clear CTA Avoid vague buttons. Use "Get a Free 

Estimate" or "View Project Gallery."



STEP 3: THE POWER OF RETARGETING

THE "WARM" AUDIENCE

96% of visitors won't contact you on the first 

visit. Retargeting shows ads specifically to 

people who visited your site but didn't convert.

AD COPY STRATEGY

Acknowledge their interest without being creepy. 

"Still planning your renovation? See how we 
helped a neighbor in City Name]."
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STEP 4: MEASURING SUCCESS

CPL
COST PER LEAD

The primary metric. How much does 

it cost to get a phone ring?

CTR
CLICKTHROUGH RATE

Indicates if your creative is resonating 

with the audience.

ROAS
RETURN ON AD SPEND

Revenue generated divided by total 

ad cost.
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NEED PERSONAL HELP?
From landing major Tesla contracts to attracting top tier talent, Somersault uses an 

expanded version of this strategy to help its clients grow. If youʼd like assistance 

creating a data-backed, ROI focused campaign for your own brand, feel free to 

reach out below to get rollin .̓

Joe Sonheim, Somersault Owner
joe@somersaultstrategy.com
870.260.2156

http://www.somersaultstrategy.com
mailto:joe@somersaultstrategy.com

