Social Media StoryTelling

Strategies and tactics to make your social media content rise above the clutter. Created by
Jenna Jonaitis.

How to Frame Your Storytelling

Don't try to stand out. Try to be more of yourself.

Dig one layer deeper.

Specific is always better than vague.

Keep an eye out for stories when you’re away from your desk.

Pro tip: Interview someone for 5 minutes. You'll get quotes, a specific angle, and they’ll be
excited to be featured. “What did it feel like to be on that job site?” “What do you do better than
anyone else?”

Pro tip: Take a 10 minute walk and let your mind wander. Organic stories and solutions appear
when we are present and in movement (vs. behind a desk). Give yourself permission.

3 Social Media Story Prompts to Put in Place Today

1. Tell the tiniest story

e Look for a hidden treasure: identify a piece of a process, project, or person that is so
minute, it's usually overlooked

e Bring it to life with a description, photos, or short video

e Rather than a broad story, this pointed story draws curiosity and attention

Examples:
e Your foreman’s specific coffee order
e The squirrel that’s always outside your office window
e The hammer you’ve used since you were 19 years old

2. Develop a story series

e A type of post or story that resonates with your audience
e Produce it 1x week or 1x month

Benefits:
- Gives you regular quality content without having to reinvent the wheel
- Creates easy consistency
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- Serves as a cornerstone to your overall strategy

Examples:
e Day-in-the-life story or videos to offer an inside look at different roles
Employee focus (go more in depth than a generic post, such as a brief interview)
Featured project
Client / member / partner highlights
Other: Brainstorm ideas of a series that would bring your work to life

3. Share a success from this year that no one knows about

A new technique, such as prefab or robotics
A certification or award

A marquee project

A promotion of an employee

Tips on Leveraging Al as a Storytelling Partner

Brainstorm captions or headlines.

Modify it to make more catchy for social media.

Suggest new tone or hook.

Review yourself and ensure it sounds human and aligns with your brand.

Pro tip: Find the voice you would use to explain this to a stranger at a party.

How Somersault Can Help

While helpful, these are broad strategies. If you’d like help personalizing them to fit your brand
and business goals, feel free to reach out to Somersault directly and we’ll get rollin’!

Jenna Jonaitis - Content & Strategy Lead
616.438.2349
jenna@somersaultstrategy.com
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